BRAND PARTNERSHIPS
OCTOBER 2026

ADVERTISE WITH LHO

Reach people preparing
for travel and adventure.

KEY METRICS
2,945 8,855
Active website users Website views
GA4 - 4 Sep - 1 Oct 2026 GA4 - 4 Sep - 10ct 2026

o6m 29s £4,337

Average session duration Average recorded trip sale

Ahrefs - 4 Sep - 1 Oct 2026 LHO sales - Sep 2026 - 16 sales

Retrieved 2 October 2026. Website metrics cover the whole site, not blog-only reach or ad impressions. GA4 and Ahrefs use

different measurement methods; session duration is not active reading time. Trip value: £69,395 + 16 recorded sales,
rounded; not unique-customer or lifetime spend.

Audience profile

Our target reader is exploring an active holiday, trek or climb - from a first outdoor adventure

to the next challenge.

Interests Travel, mountain experiences and time outdoors.
Planning stage Researching destinations, comparing options and preparing to go.
Practical decisions What to pack, how to train and what the journey requires.

Why the fit matters: Your brand meets adventure interest and practical preparation in one setting,
with a clear route from a reader need to your offer.

Audience profile based on our editorial focus. Recorded sales are separate from website visitors; they do not establish every
reader’s budget or readiness to buy.
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What could resonate
with our community?

We welcome relevant brands and agencies across sectors. These examples suggest possible

connections with our readers; they are starting points for a conversation.

Travel insurance

Help readers understand cover options for
the activities and destinations they are
considering.

Power banks & batteries

Show how portable power can support
devices during travel and time outdoors.

Equipment rental & repair

Offer useful options for occasional use, kit
maintenance and extending equipment life.

Outdoor training services

Introduce preparation programmes relevant
to people working towards a trek or climb.

Fitness & wellbeing services

eSIMs & connectivity

Introduce destination coverage, compatible
devices and practical ways to stay
connected.

Luggage & packing

Present solutions for organising kit,
protecting belongings and travelling with
equipment.

Travel logistics

Airport transfers, luggage storage and
delivery can address practical parts of the
journey.

Navigation & planning tools

Show how mapping, route-planning or
weather tools can support adventure
preparation.

Introduce fitness coaching, mobility, recovery and wellbeing programmes that help people prepare

for an adventure and feel their best along the way.

Another sector? Tell us how your offer could help our travellers.
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FORMATS & FEES

Choose your format.

Blog sponsorship £500 / month

A banner across our blog, linking directly to your website or offer.

Ideal for direct marketing: introduce an offer and bring interested readers to your landing page.

Minimum 6 months (£3,000). Removed at the end of the campaign.

Supplied article £450 / article

Ideal for brand recognition and trust: an indexable article that can support your website’s DR
building and SEO/AIO footprint.

Published on the LHO blog for 24 months, with a dofollow link to your website or offer.

We vet and approve your supplied article before accepting payment.

Product review £850 / review

Ideal for building consumer trust: an LHO perspective on a product or service relevant to our
travellers, exploring its uses, strengths and limitations.

Includes an indexable review and a dofollow link to your website or offer, supporting your
DR-building and SEO/AIO objectives.

DR is Ahrefs’ backlink-strength metric. SEO/AIO refers to search and Al discoverability. DR gains, indexing, rankings and Al
inclusion are not guaranteed.

info@lifehappensoutdoors.com

Send your brand, website, objective and preferred dates. We agree scope in writing. LHO writes paid features only as
relevant product or service reviews; a favourable verdict is not guaranteed. Fees in GBP, excluding VAT where applicable.
Paid placements are labelled. Blog only; additional channels are separately agreed.
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https://ahrefs.com/seo/glossary/domain-rating
https://developers.google.com/search/docs/appearance/ai-features
https://developers.google.com/search/docs/appearance/ai-features
https://lifehappensoutdoors.com/content-partnerships/#submit-article-idea
mailto:info@lifehappensoutdoors.com

